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This document represents an overview of the
Owens Corning® VidaWool™ brand. It is a guide

for creating a strong visual brand identity across

all functions and applications. Presenting a
unified brand is necessary in strengthening
VidaWool's reputation and success.

VIdaWool leaders should ensure that

all external suppliers, such as agencies

and vendors, are familiar with this document
in order to convey our brand correctly and
effectively. Branding is an ever-changing
endeavor, adapting and improving over time.
Periodically, this document will be updated to
reflect changes and additions to the full
VidaWool brand system.




INTRODUCTION

VidaWool growing media is made for both small
growers and large horticultural operations.
Engineered for reliable, repeatable results,
VidaWool helps you confidently graduate plants
from stage to stage with less guesswork and
more efficiency. VidaWool mineral wool products
come ready to use, so you can skip mixing, filling
pots, and other messy, time-consuming tasks.
Just condition and grow. The VidaWool growing
system includes three components that work
together, for simplicity from propagation to harvest.



OUR VISUAL IDENTITY ELEMENTS

We build our communications with a number of Logo Photography
specifically chosen and crafted brand elements that
work together systematically to help us communicate

effectively across media and platforms. v W l ’ ‘ V

Made by Owens Corning® 2\ ‘
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Typography lllustrations

Roboto Slab Medium
ABCDEFGHIJKLM
OPQRSTUVWXYZ
abcedfghijklm
nopqrstuvwxyz
1234567890

Roboto Bold Roboto Light
ABCDEFGHIJKLM ABCDEFGHIJKLM
NOPQRSTUVWXYZ NOPQRSTUVWXYZ Iconography
abcdefghijkim abcdefghijkim

nopqrstuvwxyz nopgrstuvwxyz 7 > -
1234567890 1234567890 5 <3| ’@ 8 %
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OUR COMPOSITION SYSTEM

Like any great project, our composition system is S .
built on a strong framework. The square logo of our S oo
parent company, Owens Corning, is the genesis of our > o
consistent grid system that provides the flexibility to .
create dynamic layouts for any purpose or medium, all B .
the while reinforcing a global design program that is ~
uniguely Owens Corning. : N
: N ) N
All of our compositions start with a clean, white base. o
Deeper into communications, supporting imagery, . -
. . Product Characteristics User Guide ~
body copy, and rules come in to help communicate o oot sare s were Geeloes ndare bcke -
ifici Wetabity (e e to sk« seconda Overs G, exprts I manert vl ook ~
more SpeCIﬁC |deaS. -~ Water Gontent at Saturation, 85-95% Emﬂum: Thir::parly?a\ysts anﬂexperls‘:'alidane ~
- bt S i e ey s g e o
S ar— > -
Heay Merala $ a
Vi phes e made foma N w
recycled col and are designed to o
usey::vater,o:n;lrslemmmg sugla\na“l;\ v ldaWO 0 l.
A Mineral Wool Growing Medium
Starter PlUgs i s e o csasn snsissiooin
Plugs are vital in the first step of your cultivation :;;r repeatable results. Eas‘y—m—use and smhlgﬂ\;danl" starter
- - N lugs ct seeds and clones, ting them to a strong start and
B ol S e e eanasriaton i ook eicer and searies.
growth and help you seamlessly transition
to blocks. Predrilled heles (not slits) facilitate Features & Benefits
precise placement for seeds and clones, - Sink fime: <3 seconds
and superior handling integrity helps keep For reliable saturation and efficient use of water.
VidaWool™ starter plugs intact during the most . Water holding ty: B5_95%
delicate phase of plant development. Holds mo "m’l "w" Iy e with Hych -
water dispersion technology.
~ Handling integrity: 2.4 Ibf
i forless loss ar kage, when wet and dry.
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VfdaWool’._

Vidawool
o

Availability
VIDAWOOL™ DIMENSIONS (IN)  BLOCKS/PACKAGE'
STARTER PLUGS

Plug15 15 Diameter; 1.5 12l 2000 per case
1 Packaged 20 case pr st and 30 ol et k.

Additional Features

e - Hydra-¥tend™ water dispersion technology optimizes use and uptake
P of water and nutrients for growing plants.

.

s - Pre-drilled holes sliminate guesswork for sed and clone placement

‘VidaWool™ starter plugs deliver
superior material imtegrity, helping 1o
keep young plants stable, while offering
‘the optimized shape and room for
roots to growi.

- Does not have 10 be stored in a climate-controlled environment.

Product Data Sheet | VidzWool™ Plug | October 2021




OUR BRAND ARCHITECTURE

Brand architecture informs how we communicate Primary logo (preferred) Primary logo w/out Owens Corning®
our offerings to our various audiences by organizing

the hierarchy and relationships that exist between the

various entities of VidaWool. More details on how to

- vidaWool VidaWool

Made by Owens Corning®

Product lock up Product names

0 .
vidaWool Block
Block
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THE VIDAWOOL LOGO

Our logo is the simplest, most essential visual
representation of our brand. It's very important that it
be used exactly as designed and applied consistently
across applications.

Our logo must never be broken apart in any way. Each
element has important value:

The VidaWool logo is created from the fluid sans-
serif font, Sommet. A tall x-height, compressed
letterforms, and various weights reinforce the
flexibility and comprehensive system of the
VidaWool product line, all designed to work
seamlessly together.

The rounded font creates a soft, organic shape that
directly connects to the quality product a customer
can count on to optimize and nurture their plant
growth.

The two leaves respresent growth. Our promise of
producing consistent, high-yielding harvests, grow
after grow.

VidaWool™ Brand Guidelines | Spring 2022

vVidaWool

Made by Owens Corning®



COLOR OPTIONS

Preferred full-color logo Full-color logo
The full-color, triple-green logo is the preferred logo and
should always be applied whenever possible.

White w/green leaves logo
For situations in which the background is dark and the

full-color logo does not provide enough contrast from ‘ ™
o l a WO 0

The VidaWool name and logo cannot be used by a third party without

express written permission. Contact the IP legal team for a logo Made by Owens Corning ®
permission letter.

Note on PANTONE® colors
The colors shown on this page and throughout these guidelines have

not been evaluated by Pantone, Inc. for accuracy and may not match DARK GREEN FOREST GREEN SPROUT GREEN
the PANTONE Publication for accurate color. PANTONE is the property
of Pantone, Inc. PMS: 7484 PMS: 7738 PMS: 367
. CMYK: 92-40-79-37 . CMYK: 76-13-100-1 CMYK: 41-0-82-0
RGB: 0-86-64 RGB: 69-160-65 RGB: 162-212-94
HEX: #005640 HEX: #45A041 HEX: #A2D45E

White w/green leaves logo

VidaWool

Made by Owens Corning®

VidaWool™ Brand Guidelines | Spring 2022



COLOR OPTIONS

One-color logo options One-color dark green logo One-color black logo

VidaWool VidaWool

usage will depend on the specific printing needs or
restrictions.
Made by Owens Corning® Made by Owens Corning®

One-color white logo

VidaWool

Made by Owens Corning®

VidaWool™ Brand Guidelines | Spring 2022



LOGO SPACING AND SIZING

Clear space

Clear space frames the logo, separating it from other
elements, such as headlines, text, imagery, and the
outside edge of printed materials. A minimum amount
of clear space must surround the logo at all times. This
space is equal to one grid unit, 24 pixels. Whenever
possible, allow more than this amount of clear space.

Minimum size

In reproducing the VidaWool logo, be conscious of its
size and legibility. A logo that is too small has little or
no impact. The VidaWool logo should be reproduced
no smaller than 0.5 inch in height.

Note on the registration mark symbol

In certain instances where the logo becomes so small that the
registration mark or trademark is unrecognizable, please contact Legal
or OC Studio for special permission to remove. Examples include
digital channels and certain production processes.

VidaWool™ Brand Guidelines | Spring 2022

Clear space

tdaWool

Made by Owens Corning®

Minimum size

0.5 inch in height

\lfdaWoolw

Made by Owens Corning®
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PRODUCT NAME TREATMENTS

The preferred execution for all product names within Examples
the VidaWool portfolio is a simple, consistent approach
using our primary logo, without the Made by Owens

Corning. We use our Headline Style typeface: Roboto ’ ™
Slab, to spell out each product name. V ld aWO 0 l

VfdaWool“
Block

VfdaWool“
Slab

VfdaWool”

Granulated

VidaWool™ Brand Guidelines | Spring 2022
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BRAND PARTNERSHIP TREATMENTS

When the VidaWool brand is used within a strategic Examples
partnership, as the primary service, the architecture for
the treatment will focus on the VidaWool logo with the

partnership service as the secondary focus. ' ™
See examples at right for size and positioning in v ld aWO 0 l
relationship to the VidaWool logo. The secondary

brand or service should align to the right and beneath it H gd ro -X‘tenclTM

the VidaWool Iogo. Water Dispersion Technology

VidaWool™ Brand Guidelines | Spring 2022
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BRAND COLORS

Color usage is one of the most immediately
recognizable cues of any brand, and particularly

for VidaWool. But we must use it and the rest of our
colors strategically to ensure our communications
reflect our purpose.

Identity colors
Our primary identity colors are made up of our triple-
green color pallette.

Dark Green is used selectively. It's the strongest when
used with the VidaWool logo, or as a foundational
element at the base of designs, or a bold color blocking.

Forest Green is used to help create highlights and
emphasis both in type and imagery.

Sprout Green is also used selectively, a perfect contrast
when paired with Dark Green.

Background colors

White is the most prevalent color in all of our
communications, lending powerful openness and
modernity.

Gray can be used as an isolated background to help
separate tertiary information.

Note on Pantone colors

The colors shown on this page and throughout these guidelines

have not been evaluated by Pantone, Inc. for accuracy and may not
match the PANTONE Publication for accurate color. PANTONE® is the
property of Pantone, Inc.

VidaWool™ Brand Guidelines | Spring 2022

Identity colors

Dark Green

PMS: 7484

CMYK: 92-40-79-37
RGB: 0-86-64

HEX: #005640

Forest Green
PMS: 7738

CMYK: 76-13-100-1
RGB: 69-160-65
HEX: #45A041

Sprout Green
PMS: 367

CMYK: 41-0-82-0
RGB: 162-212-94
HEX: #A2D45E

Background colors

Background White
White

CMYK: 0-0-0-0
RGB: 255-255-255
HEX: #FFFFFF

Background Gray
PMS: Cool Gray 1
CMYK: 0-0-0-10
RGB: 230-230-230
HEX: #EGEGE6

14



DATA VISUALIZATION COLORS

Data Visualization Colors

Data visualization colors should be used in instances
in which it is necessary to distinguish data points in
charts and graphs.

In instances where color is needed for illustrative
purposes to call out information or create
informational graphics, the secondary data and
tiertiary colors can be used.

The order of color usage should be as the order
displayed to the right.

When needed, tints of the secondary colors (brown,
blue, and gray) can be used in addition to the core
secondary and tiertiary colors.

Note on Pantone colors

The colors shown on this page and throughout these guidelines

have not been evaluated by Pantone, Inc. for accuracy and may not
match the PANTONE Publication for accurate color. PANTONE® is the
property of Pantone, Inc.

VidaWool™ Brand Guidelines | Spring 2022

Secondary

Data Brown

PMS: 140

CMYK: 42-59-100-33
RGB: 115-82-26
HEX: 73521A

Tertiary

Data Light Blue
PMS: 284

CMYK: 55-22-0-0
RGB: 106-170-228
HEX: 6AAAE4

Data Orange
PMS: 124

CMYK: 7-36-100-0
RGB: 235-169-0
HEX: EBA900

Data Cobalt Blue
PMS: 2728
CMYK: 93-78-0-0
RGB: 0-71-186
HEX: 0047BA

Data Yellow
PMS: 803
CMYK: 3-3-98-0
RGB: 255-232-0
HEX: FFE800

Data Gray

PMS: Pantone Cool Gray 10 PC
CMYK: 48-38-34-4

RGB: 137-141-147

HEX: 898d93
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PRODUCT PHOTOGRAPHY

Photos of our VidaWool line of products should be
captured to show the size and shape of each item. The
viewpoint should be from above or below the product,
depending on the setting. Never a direct front view of
the packaging.

It is important to show our mineral wool within the
labeled product as well as the pre-cut areas. Focusing
on these elements shows the connection between
our products and showcases the ease of use and
seamless system for all growing stages.

Photo release forms for every employee or non-employee featured
in a photo, along with photographer permissions and licensing
documentation, should be completed and retained by the project
owner or marketing contact.

VidaWool™ Brand Guidelines | Spring 2022

// — s S N & S
‘n\ \
i) s
y Vv
A 7 L
4 VW,,‘, V MiWnol v{da\l_‘/_‘lga
\ifdawo - / Sy .0 ool N |
Wagl by, VidaL== =Y
20U J L 1 2Woo!
—— e / ’ 0 LT vildaWo
) LR ! daWOQL? Ny = ™
/ o -

,’/ : : /
Vidan: o | 2’

. S g _ [
i AN @& ’
**gqg vidawool Vh MD! vigaweol ¥ ‘ ’ ;} , J
=y ~ A - < | N
Y -
g r
y Yoy ) Y
1 V{ﬁ’ i VidaWool
U 0 p | L Y
cDm, \lldaWOOI_" Vl 7 1 \', ma"‘ﬂﬂf V:dEWQQL VIFE;
e ¥ L .
O A ’ | gé l'\r : 3 Nom W
242 o4 ',':n 3
/4 0 W : T 4 wool
1 . 0 i iy VidaWos
‘ 6 VidaWool i) W
ol vldaWODl V‘ /4 &4 y » y : mi'ﬁrb[ VfdaWQUL
y y y y M A

17



SUPPORTING PHOTOGRAPHY

Supporting photography should be bright and bold with a
depth of field. The focal point of the imagery should be
acceptably sharp, usually one of the nearest subjects
within the image, while the background is blurred.

Depth of field is a key compositional element in

VidaWool supporting photography. It is one of the
most important tools to create striking images.

VidaWool™ Brand Guidelines | Spring 2022
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DATA VISUALIZATION

Simple charts and graphs can immediately convey
even complex sets of data. When creating any sort

of data visualization, we want to minimize added
elements so the information is persuasive and easy to
understand.

Charts and graphs

The preferred infographic style presents information in
a 2D format with flat color, using the Data Visualization
color palette in this guideline. Do not use any
extraneous effects like gradients or drop-shadows.

3D rendering of charts should only be used if the 3rd
dimension has a data value — never for stylistic
purposes only.

Callouts

When calling out important statistics and numbers,
we use Roboto Slab Medium, along with our Forest
Green. The important data piece to be noted should
be 30% larger in size than the number information
describing it. Use Roboto Bold for the supporting
text. Refer to the Typography section in the VidaWool
Guidelines for more information.

Color and hierarchy of emphasis

For all data visualization, use Black and the Data Gray
palette if possible. If more distinction is needed, you
may also use the Data Visualization color palettes.
Important measurements to point out specifically
may be highlighted using a simple rectangular outline.
Forest Green should be used to highlight data points
that are both directly attributable to VidaWool and
show positive impact.

VidaWool™ Brand Guidelines | Spring 2022

Examples

Title of graph
$29
$20

$17

Label Label Label Label Label

Callouts

MADE FROM

710%

RECYCLED
MATERIALS

Title of graph

Label 54%

$12 B

Billion

Label 20%

Label 7%

Label 4%

Label 15%
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ICONOGRAPHY

Iconography can help audiences navigate Product benefit examples
communications.

. - . P Product benefit icons are initially created at 48px by 48px with a
Ouricon style is simple but purposeful. The linear style E_j N stroke weight of 1.5 pt. They are contained within a square with top left

relates to the Owens Corning master brand and makes Kv and bottom right rounded corners that relates to the Owens Corning
it especially easy to use within our grid system. = master brand. They are created in black.

Rendering
Our icons use a consistent stroke weight of 1.5 pt. and
should be outlined as paths for consistent scaling.

Our holding shape is a square with top left and bottom .
r|ght rounded corners. The Subjec’[ matter in our icons I © Labels should be displayed using Roboto Bold and Ieftjustiﬂed.
is usually outlined and cut off at one or two points . . Depending on the design they should either be placed below the icon
within its holdina shape bent [ SN or to the right of the icon.
g shape. a5
Product benefit icons Pre-cut plant Hydro-Xtend™
) ) holes water dispersion
Our product benefit icons help with callouts to technology
important features that set the VidaWool products
apart from our competition. These help to immediately
identify areas of value.
Labels VidaWool™ plugs Plug shape optimized Thjr:abdel fgntsizedclaj vary det[;ending
onthe design need. riowever, they
For usability optimization, always ensure that every are round for a for root growth 'a.nd should not fluctuate in sizes on a single
icon is accompanied by a clear label. When used in _ perfect fit seamless transition marketing material.
digital applications, labels should also be used in the
ALT tag.

General category icons

Icons that quickly help audiences identify categories or
visual indicators of a legend with charts and graphcs. General category examples

% General category icons are initially created within a 24px square with
| 0 | a stroke weight of 1.5 pt. They are never contained within another shape.

VidaWool™ Brand Guidelines | Spring 2022
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INFOGRAPHICS

Infographics are graphic representations of
information, data, or knowledge intended to present
information quickly and clearly. They can engage
audiences by making dry information more engaging
and making complex information easy to understand.

Our infographic style is clean and purposeful. There
should be a single, coherent message that the entire
infographic serves to deliver.

White space and alignment

A cluttered infographic does not deliver a strong,
concise message. An important thing to remember is
structuring your data, and using color and negative

space to help guide your viewer through the information.

Data visualization

Refer to the Data Visualization section in the VidaWool
Guidelines for proper design elements for charts,
graphs, and callouts.

Typography hierarchy

VidaWool visual identity and voice relies heavily

on the type styles we use. Keep consistency and show
visual hierarchy by using Roboto Slab Medium as the
primary and secondary headings, along with Roboto
Bold for supporting text. Refer to the Typography
section in the VidaWool Guidelines for more
information.

Colors
Refer to the Color section in the VidaWool Guidelines.

VidaWool™ Brand Guidelines | Spring 2022

Examples

MADE FROM

107%

RECYCLED
MATERIALS
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ILLUSTRATIONS

See illustrations at right for examples of line thickness Examples
and perspective to create dimension. Color scheme

should not be overpowering but purposeful to

showcase our products' features and attributes.

When comparing our products to competitive
products, the competition illustrations should be
created in gray tones to set our products apart and to
emphasize our innovation.

‘ .
Oth | |
vidawool

“Hydro-Xtend" growing media

Water Dispersion Technology

No dry
zones. Uneven water
dispersion
and nutrient
Water and availability.
nutrients
evenly
dispersed.
Even
root zone.

VidaWool™ Brand Guidelines | Spring 2022



FOUNDATION IMAGERY

When appropriate for the application, a solid foundation Foundation example
can be used to create the base from which everything

grows. A reference to our VidaWool products that

create a foundation from propagation to harvest.

Rendering

A rectangle filled with the VidaWool dark green color
placed at the bottom of the design, with our signature
two leaves sprouting from the field of color. The leaves
should be partially placed within the field of color,

slightly offset from the right edge.
Footer example

VidaWool

Made by Owens Corning®

VidaWool™ Brand Guidelines | Spring 2022

OWENS CORNING MINERAL WOOL, LLC
ONE OWENS CORNING PARKWAY
TOLEDO, OH 43659 USA

rning. All Rights Reserved
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TYPOGRAPHY

Typography plays an important role in establishing

the VidaWool voice and our visual identity at the same
time. Used consistently, our type style can become a
valuable and iconic signifier of our brand in and of itself.

Headline type

Our brand expression relies heavily on our headline
style, set in Roboto Slab Medium. This strong slab-serif
structured typography helps give our primary message
a foundation, signifying our confidence in our products,
our services, and of course, our growth.

Text type family

In text, we use Roboto Light and Bold. Roboto is a
digital-native font that complements the Roboto Slab-
Serif naturally and reads beautifully across media. For
simplicity and clarity, we use only Roboto Light for all
body text and Roboto Bold for body headings. Italics
may also be used in text, but only for emphasis or to
distinguish specific titles, etc.; never just for stylistic
purposes.

Roboto Slab Medium, Roboto Light, and Roboto Bold are free Google
fonts and can be downloaded from: fonts.Google.com.

VidaWool™ Brand Guidelines | Spring 2022

Headline type

Roboto Slab Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

Text type family

Roboto Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

Roboto Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgqrstuvwxyz
1234567890

25



HIERARCHY AND USAGE

lllustrated here are the specific use cases of our type

styles in communications.

VidaWool™ Brand Guidelines | Spring 2022

Primary headline
Roboto Slab Medium
32 pt./35 pt. shown

A Mineral Wool
Growing Medium

Secondary headline
Roboto Slab Medium
All Caps

16 pt./18 pt. shown

SECONDARY HEADLINES HELP
SET UP STORIES

Body headings
Roboto Bold
9 pt./12 pt. shown

Body headings separate content themes and are the same size as body copy

Body copy
Roboto Light
9 pt./12 pt. shown

Body copy delivers all the details of our work. Each paragraph should be about
two to five sentences. Always set text flush left, rag right.

Paragraphs are separated by one line break. Do not use indentations or any
extra "space-after" styling, as this will mess up the alignment with the overall
grid structure. And, be sure to avoid "widows" and "orphans" if at all possible.

Captions, footnotes, legal
Roboto Light
7 pt./9 pt. shown

Captions, footnotes, and/or legal copy are also set in Roboto Light, but just at a smaller scale. Do not
use type any smaller than 7 pt. in print or 10 pt. on screen.

26



SYSTEM FONTS

For instances where Roboto fonts cannot be

used because of technical limitation or special
circumstances, we can fall back on the Arial font
family. Arial is a standard system font across virtually
all computers and applications.

System font headline type

Arial Bold should be used in these instances. Note
that there is an Arial Narrow typeface, as well, but it

is not available as widely as Arial, so please use the
standard width in these instances to ensure maximum
compatibility and consistency.

System text type family

For system font text, use Arial Regular and Arial Bold
exactly as you would use Roboto Light and Roboto
Bold. Italics can also be used as necessary.

VidaWool™ Brand Guidelines | Spring 2022

System font headline style

ARIAL BOLD/ALL CAPS
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

System font text type family

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqrstuvwxyz
1234567890

27
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ABOUT OUR GRID

Our grid is an essential part of what makes
VidaWool stand apart, while pulling all of our elements
together. It is the underlying framework that allows
our system to be flexible, while keeping elements
organized and aligned. Influenced by the square logo
of our parent brand, Owens Corning, our system
follows a 24-pixel/2-pica grid.

Rules of the grid:

Alignment
Keep things aligned to the grid. It is your guide
when incorporating elements of your design.

Boundaries
Images and text should not sit outside of or
between the grid lines.

Placement
Text should always sit within the grid at both
horizontal and vertical points.

Clear Space

Keep at least one grid box of space from each
element or the edge of the composition (not
including primary images).

VidaWool™ Brand Guidelines | Spring 2022

y i ™ p
VWOO
1 Wool Growing Medium)|
Cultivate witl ence
=
INTELLIGENTLY DESIGNED TO HELP YOUR OPERATION GROW
idaV}ool™ growing media is madle for|both small growers and large horticultural gperatjons. Engingered for reliable,
repeatabl lts, VidaWool™ helps yau confidently graduate plants from stage to|stage with less ork and more
fficiency. VVidaWoo!™ Imineral waol preducts come ready to lise, sp youlcan skip mixing/filling pots, and pther mesdy, time-=
onsliming tasks. Just condition|and grow. The VidaWool™ growing system includes three comporjents that work together, for|
impljcity from propagatior to harve:
idaWool|" Starter Fllugs idaWool|" Blocks idaWool[" Slabs
Protert plants dyring @ vulnerable Seamlessly transition Vida\Wool™ Facilitate more accurate trapsplant
and delicate phase with plugs made starter plugs into VidaWool" blogks, ith VidaWool™ slabs, to reluce
or i ng and ptimizing/water and hutrient rrors and crowding
1andling. VidaWpol™ plugs provide distribution during thef vital second fand keep pJants thrivirg all the way
nideal moisture/air ratio and aliow tage of growth. Vidayool ™ bloc) o harvest.|Vidawool™[stabg com
cloness to root quickly @nd efficiently. feature UViresisiant liners to reduce tight-wrapped to|contain water and
Addit|onally, VidaWool plugs are the proliferation of algae and utrignts tq the root zone and feature
ircullar for|seamless fransitioning to onserve water. ptional pre-cut Jiners|for rapid and
blockss and come preqrilled|for rapid, e uniform blgck placement.
recige seed Tt /
g7 ol Vidawool
pr clgne ; p {
; | - -y f {
lacement]
2 I Vidawoor vil/ =
} Ll | vidawper i), 1
< v
Vid \
-
tdaWoo e
Hydro-Xtend" ,f;f;ceé ':g?m repeatable
&=
[Engineered for{optimal
ater dispersi npand mé:’;’r{;‘:‘n nd E Qs\-_
nutrient aj ilit Tord perfect it \%E@a
- No dry zones|
- Watera _d rTu rient; Grow you
evenly distribjrted VidaWool™ starter plugs, blocks, land slabs are available in cliston) sizes to dgliver
- Promotes even rogt a pregision fit, tailored for ypur commercial pperation, all with religble suipply gnd
zope growth service based inNorth America.
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HOW TO SET UP OUR GRID

When designing, please use one of the grid templates
that best reflects the size of the application you will be
designing against. In instances where no template is
available for the selected size, a new grid must

be created.

Although these instructions might vary by program
used, the concept is the same. Here is how to create
the grid in InDesign:

1.

Set the size of your document, with no margins.
Depending on the media, set the units to either
pixels or picas.

Our grid's foundation is based on a 24-pixel/2-
pica grid. Create a 24-pixel/2-pica square box and
move that across your document's width, adding
vertical guides at each 24-pixel/2-pica edge as you
move across the page.

Once you have the horizontal guides set up along
the width, you want to repeat that action for the
vertical guides as you move down your document.

After setting up your square grid, if you have extra
space at one end of your width, you need to center
your grid. This is accomplished by taking the extra
space of the width and dividing it by two. With that
number, create two boxes that width and place
them at both horizontal ends of your document.
You then want to shift all of the horizontal guides
over until both end guides rest on the edges of
those boxes.

From there, you can create your margins, making
sure that the square grid remains evenly centered.

Once your margins are set, make sure to lock your
guides and save your template for future use.
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1.

Extra space left over from
creating the perfect square
grid along the width.

Take that extra space, divide by two, and create
two boxes of that number in width. Place those
boxes at the edges of your document, then shift
the horizontal guides over to rest in the center of
the document.
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CUTAWAY IMAGERY AND FRAMES

Modular framing of ONLY primary photography 1
reinforces our engineering and innovation expertise. .
Although often separated through white space, our
primary photography should always appear as one

image. Primary photography also uses the whole ‘
space, often expanding to the edge of the frame.

™
—
p—
| —

srowing Medium

When using the grid to split up an image into

rectangular windows, we limit the number of edges in

total that the overall primary image should contain. The CU. t vate V\Tltl'

primary image should have no more than 16 edges and

. . e o

no less than six edges. This keeps the composition NTELLIGENTLY DESIGNED TO HELP YOUR OPERATION GROW S

f | t d ﬂ bl th t b . t b idaWool™|growing media is made for|both small growers and large horticultural dperatjons. Engingered for reliable,

€e Ing excl Ing an exipie withou emg 00 Usy‘ rep bleresults, VidaWool™ helps ygu corfidently graduate plants from stdge to|stage with|less guesswork gnd more
ficiency. \fidaWool™ minefal wdol products cormre ready tolise, sp-youlcan skip-mixing/filling-pots, and pther|messy, ti

. . . onsuming tasks. Just congditionjand grow. The VidaWpol™ growing system includes three comporjents that work together, for|

Every edge of every image should align to the grid. implicity ffom propagation to harvest
idaWooll" Stafter Plugs idaWool|" Blotks idaWool|" Slabs
Protert plapts during a vulnerabl Seamlessly transition VidaWool™ Facilitate more accurate trapsplant
@and delicate phase with plugs made starter plugs intg VidaWool[* blocks, ith YidaWool™ slabs,to reduce
for precise|planting and confiden ptimizing watef and hutrient lacementerrors and rowding
andling. VlidaWpol™ plugs provide distribution during the vital second fand keep plants thrivirg all the way
@mideal moisture/air ratio and affow tage of growth|VidaWool™ bloc] o harvest. VidaWool™|slabs com)
clones to rpot quickly gnd efficiently. feature UVsresistant liners tp reduce tight-wrapped to|contgin water and
iAddit|onally, VidaWool plugs are the proliferation jof algae and utrignts to the root zone and featture
circular for|seamless transifioning to conserve water, ptional pre-cut |iners|for rapid and
blocks and|come predrilled|for rapid, - { uniform block placement.
recise seed — e ol /
or clgne ol Wool v {
lacement f i LT - I ' ‘

i VidaWool vl ot

*Primary images should have no more than 16 total edges.
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MARKETING MATERIALS

Adhering to these guidelines and utilizing our brand
elements correctly builds a strong and cohesive brand
across all channels and applications.

Refer at right, and the following pages, for marketing
materials developed to present a strong brand presence.
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Trade advertisement

VidaWool

Made by Owens Corning®

PLANT. GROW. REPEAT.

Amineral wool growing medium made in the ULS,
VidaWool™ and i jonary Hydro Xtend™
technolagy offers consis
and nutrient availabilty

Backed by Owens Corning's 80+ years of material
innovation, youe sure to get superior growing results
every time.

Learn more at VidaWool.com

Product data sheets

vidawog"

A Mineral Wool Growing

HC Slab

\l:daWOtJl“

Starter Plugs

%vhawm

Email campaign

VidaWool

Made by Owens Corning®

Growing media as
thoughtfully designed _
as your operation. 5 e I

VidaWool™ offers growers the confidence of a
supplier with roots established in North >
America and a network of horticulture experts et st * |7
that offer consulting and guidance to help n
growers navigate the nuances of their

operation. Let's grow.

VidaWool™ Plugs vs. Other Rock Wool Media

VidaWool™ plugs are circular for seamless transitioning to grow blocks and come predrilled for
rapid, precise seed or clone placement. Other plugs are slit, weakening the plug’s structure,
which can lead to breakage and material waste.

V:dawool Other mineral wool and
rock wool growing media
“Hydro-Xtend"
e s
Precise seed or @
clone placemant. Square shape
Predeiled hole. Procut litin other Tecawhen
Greater piant decreases plant frend
stabilty stabily and
makes plugs
puashpe e e -
create variation
oot growth and
e i in root growth.
ransition

Give VidaWool™ a Try

VidaWool™ is Made from
70% Recycled Materials

VidaWool™ offers growers the confidence of a supplier with roots
established in North America and a network of herticulture experts
that offer consulting and guidance to help growers navigate the
nuances of their operation. Let's grow.

Owans Coming Mineral Wool, LLC
1 Owens Garning Pkwy
Toledo, OH, 43659, US

w.vidk

2021 Gwens Goming. All Rights Reserved.
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MARKETING MATERIALS

Tent cards

\IldaWOOl

Tight-wrapped|
water and nut|
near the root 2

Intelligently D

Consistent Con| BLOCKS

Hydro-Xtend™
water dispersion
technology

Intelligently Designed for
Consistent Commercial
Cultivation

Hydro-Xtend™
water dispersion

s-é rechmolony

om2 Nodry W )
dispersed.

X .
VidaWool

Made by Owens Corning®

STARTER Intelligently Designed for

Consistent Commercial

PLUGS » Cultivation

Hydro-Xtend™
KA vaterdispersion

] eotnoons

Easier clone
o insertion
Gone piacement
Predrilled hole. £
2
Greater plant Optimized
stabilty. shape for root
owth

Plug shape optimized

Greater plant

stability

for 00t growth and
seamless transition
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Promotional materials

Vfda\m(yygng L)

P o
", o
¥ Vidawoo\S

\:--I-\Alﬁ

'tUUVVUUL

Vldﬁ\/\/oog

anjusThsLe G

Social

ldaWOQl

mduby Owens Corning®

Vfd aWool

Growing Media System

Optional: pre-cut slabs for easy,
fast, repeatable placement.
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MARKETING MATERIALS

Banners and window clings Digital web advertisements

éﬁ Owens Corning
Vg | Lo

Vld aWO 0 l.w %’La Introduces

Made by Owens Corning®

X —
A Mineral Wool Growing Medium y%ﬁ VidaWool oissiies
o 0% b4 40

N ) . e
2 vidaWool st

e

é INTRODUCING RVGEWYs

% PLANT. GROW. REPEAT. Vld aWO 0 l

Consistent quality in
.| every grow.
Vidare | v
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CO-BRANDED MATERIALS

When co-branding VidaWool with a third party/
customer, it is important to know which brand is

the primary focus. When VidaWool is the primary
focus, the logo should be a large focal point and the
material should be branded according to the VidaWool
guidelines, utilizing the VidaWool color scheme and
visual elements.

If the primary focus is on the third party/customer,
VidaWool should play a secondary role and allow the
third party/customer's brand and logo to take more
prominence.

When using the VidaWool logo in a co-branded
material, the following legal verbiage must be included
on retailer and distributor materials:

[Company Name] is an independent retailer
[distributor] and is not an affiliate of Owens Corning
Mineral Wool, LLC or its affiliated companies.

Check with your legal team for other legal verbiage
that may be required for promotions, claims,
warranty statements, financing offers, etc. to ensure
correct legal notice.
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Co-branded banners

- N i
Y & ™
% 14300 vi
| N vy v
Vidawool " vigawool v
— Sol ool
— b, Vi
L e S
o)
- Vidair A
@\ @
b visaweol ‘fm viaowoo ¥ ‘ )

i
TR

[Company Name] is an independent retailer and is not an

[ Com pany Lo go Here ] affiliate of Owens Corning Mineral Wool, LLC or it's affliated

companies. ® 2022 Owens Corning. All Rights Reserved

VidaWool

Made by Owens Corning®

S S N @

£ @

: v
4,

ool
% wd B 2
Mg ViR it
N Vi
ol . ot
. T e

4

Vidawioo

) /

\ Vida w )

@y N\ @« \ |

2 |
b vidawool ‘% b visawesd l b
o B . 3

[ Company Logo Here ]

Owens Corning Mineral Wool, LLC or it's

VidaWool

Made by Owens Corning®

A Mineral Wool
Growing Medium

www.vidawool.com
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BRAND TO LIFE



SYSTEM SHOWCASE

Cultivate with )

- a

Vidawool | |

A Growing
Medium —F——

Confidence 1
a

IiducegViioal” MmN Sty Daia Seet

o Wy Ve Coriact s

INTRODUCING VIDAWOOL"
Growing media as
thoughtfully designed as
your operation.

i i of

it
mire, Vi revgs mars then o hlf cerfuny of mreral woal and rack waal

foseacch a zecre 1 itekigently designed irto overy Va0 praduct o

VieaWoal”

SNz 12 hel e navigets she musnces of thes aperiizn. LeCs g1on

Available in Custom Sizes'

availsble i custam sizesfo deliver a pracsion i tilred for your cammerce

EMAIL FOR DETALLS

ABOUT VIDAWOOL™

Trtalli Her Mo

A continuous image utilizing two
cutaway shapes combined with a
bold headline in Roboto Slab Medium.

Make sure to use the correct logo
in the foreground. The logo must
have high enough contrast from

the background imagery.

VfdaWool"

A Mineral Wool Growing Medium

INTELLIGENTLY DESIGNED TO HELP YOUR OPERATION GROW

Cultivate with Confidence

simplicty from propagation to harves

VidaWool™ Starter Plugs VidaWool™
Protect plants during a vulnerable Seamlessly.
and delicate phase with plugs made starter plugs into VidaWool™ blocks,

nutrient
distribution during the vita second
stage of growth. VidaWool™ blocks
feature UV-resistant iners to reduce
the proliferatio of aigae and
conserve water.

handiing. Vidaool* plugs provide
an ideal moisture/at ratio and llow
clones to root quickly and effciently.
Additionally, VidaWool plugs are

circular for seamless transitioning to

or clone. » o« o Vioawoor i
<
. e o e

Use the grid to help structure information.

Along with utilizing thin lines and a gray
background to separate large pieces of
content for easier readability.
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Vidawool

Qs

Engineered for optimal
water dispersion and
nutrient availability

+ Nodry zones

+ Water and nutrients.

Grow your own way
evenly distributed

VidaWool* starter plugs, block:

VidaWool™ both small gr Engineered for reliable,
VidaWool™ helps fidently i

efficiency. Vidaool™ se, filing pots, and other messy, time-

consuming tasks. Just condition and grow: The VidaWool™ sten ncl

gether, for

VidaWool™ Slabs
Faciitate more accurate ransplant

and keep plants thriving all the way
o harvest, VidaWool™ slabs come
tight-wrapped to contain water and
nutrients to the root zone and feature
optional pre-cut s or rapid and
uniform block placerent.

(

+ Promotes even oot aprecision i,
zone growth service based in North America

Product LineOveriow | Vidaioo! | Otober 2021

VfdaWool“

Made by Owens Corning®

An exception to not
having the modular
grid applied to
primary images
would be within
small applications,
such as a social
media banner.

177 Koap watching tofindoutwhat the
@Herence s betwoen Vi othe oc
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SYSTEM SHOWCASE

I Vi

VfdaWool“

Made by Owens Corning®

VidaWo

A Mineral Wool Growing M

TOM BLAINE

MARKET DEVELOPMENT LEADER One Owens Corning Parkway ‘
HORTI LTURE Toledo, OH 43659
. Heslab W vitdaWog

A Mineral Wool Growing Met

MOBILE: 419.215.4552
Tom.Blaine@owenscorning.com
Vidawool.com

Block

fer their second st
ks

VfdaWool”

A Mineral Wool Growing Medium

gthe i
setting up the room.

Starter PIugs (e e sesto csssonsneps

getting them off to  strong
ioninto blocks efficient and sear

+ plugs pro

e needed for optimi

growith and help you sea a

o blocks. redilled holes (not i) fa
for

Features & Benefits

When imagery is not an option, a solid green
foundation with the VidaWool leaves can

be used to create a clean connection to the
VidaWool brand.

and superior keep For use of water.
VidaWool™ starter plugs intact during the most
delicate phase of plant development

o F
- Water holding capacity: 85-95%
Holds moisture and keeps it evenly distributed with Hydro Ytend™
water dispersion technology
- Handling integrity: 2.4 Ibf
less loss and breakage,

o Vidawoor

| Vidawoor

Vidawool
for precise, c
0 cutting or guesswork required

o o v

e procees arepsetae foror Availabilty
results. Like all the components i VIDAWOOL™ DIMENSIONS (IN) BLOCKS/PACKAGE"
Viaoot system, vidatoot | STARTER pLUGS

use HycroXend" vt iperi Fosis [Tt sl |2moprene

technology to ensure even distr

of water and nuients during thel o

stages of growth Vidawool
okt Additional Features
- Hycro Xtend ™ wate dspersion technology optimizes use and uplake
VidaWool blocks are designed for| of water and nutrients for growing plants.
optimum dispersal of water and e
nittent, and o create aneven'o
20ne forgrowth. Hydro-Kend™ v
spersion technology prevents iy VidaWoor sartr lugsdelver
20nes i the block, 50 you can fecl superior materil ety helpng to

confident plants are getting the m
and nutrents they need 1o keep g1

keep young plants stable, whie offering
the optimized shape and room for
roots to grow.

v‘ d W l HORTICULTURE GROWING MEDIA COMPARISON
wgavvoo = S — e
M ming®

A Mineral Wool Growing Medium [ et O 2o g
tent, high-yiekding h LABOR - Product Data Sheet | VidaWool Plug | October 2021
s s
e Important measurements
: that have positive impact
AT S e || S + oy should be highlighted in
[T for reen. '
NED FOR CON erebiamry | * Mo raresasss | £ ISoR | orestgree Keep elements aligned to the
o N I - * s grid and to each other for
visual consistency.
T :
DISPERSION. transportation/fuel profile

Tight wrapped slabs

S
& 5
MADE FROM
Vo < o,
70%
- RECYCLED
g MATERIALS
SR i

For additional information, visit VidaWool.com

+Pros - Cons
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SYSTEM SHOWCASE

Cultivate with Confidence

™

‘ = Comprehensive system from propagation to harvest
* Customizable at commerical scale
* 100% North American made and supported

Our signature two leaves
sprouting from the field of
color are die cut to create a
more engaging experience.

Made by Owens Corning®

GROWING MEDIA AS THOUGHTFULLY DESIGNED AS YOUR OPERATION

VidaWool

Simple-to-use system for repeatable results. - \r{daWnuL

GET GROWING!

D\ Mane rrow , vidawool
; 70% Vi g
RECYCLED - -
MATERIALS
— —-— »
VidaWool™ 1 VidaWool™ 2 VidaWool™
Plugs Blocks [y Slabs Hydro-Xtend

Us_e infogra_phics as graphic repres_entaﬁons P e for e ;*;:%:E;;‘ggﬁsmf - e gerehoes moe o gy
of information, data, or knowledge intended - i;'" = and nrientsat every stoge.
to present information quickly and clearly. = = =

Vlgawool ) . X X

Use our illustrations to highlight
Vil | gt Widawool Vidawoor widawool Vidawoal Vidaweor X .
our system's repeatability and

wlgawnor

% Vidathool Vidawoot Vidawoor vidawoel Vidavico: Visawool eas e—Of— use.

Vil

Vit | gt Vidatool Vidaiwiool idaWool ldawoor Vidawool VidaWool

s e, Vidawoor Vissweo  Visawoor Vidabioor Vidaoor Vidaweor

[

e
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CONTACT US

These guidelines should answer most of your
questions about branding. For specific inquiries,
questions, and training, please contact:

Kate Barnwell

Marketing Leader

419-248-8547
Kate.Barnwell@owenscorning.com

Meren Tabora

Director, Global Brand and OC Studio Creative
419-248-5328
Meren.Tabora@owenscorning.com

For templates and artwork, please contact:

OC Studio
OC.Studio@owenscorning.com
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Made by Owens Corning®
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